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DEFINITIONS OF TOUR PACKAGE




» Travel Arrangements.

» Ground Arrangements.






» Introduction.
» The factors affecting tour package.
» Significances of tour package.

> Benefits of Tour package.

Fig-1-A Tourist Guide with the tourists in a
package tour
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TOUR PACKAGE DESIGN AND SELECTION PROCESS

» Introduction
» Stages of Tour design and selection process-
1. Initial Research

I The Destination Research.
ili. Market Research.

Itinerary Preparation.

Handling Agency or Destination Company.
Negotiation.

Costing and Pricing a Package Tour.

Tour Brochure.

Development of Reservation system.
Marketing of Tour Package.

Tour handling or Actual Tour Operation.

© 0N OE WD



THE END
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